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Our Brand
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AU Brand Guidelines

Who Are We?

We are Ajman University, one of the
most unique universities in today’s
times. Not only are we the oldest
university in the UAE with everlasting
deep roots in traditions and cultures,
but we are also a visionary one in
regards to outlook, progress and the
future.

Our Mission Statement

Ajman University fulfils the needs

of students, alumni and society by
providing high quality education and
fostering total community engagement
along with academic rigor.

We develop well-rounded graduates
who are professionally proficient,
socially responsible, innovative and
active contributors in the sustainable
development of the UAE and

beyond. Our pride is in also being a
multicultural academic institution
offering a wide range of high-quality
academic programs with hands-on
practical experience.

What Do We Stand For?

We believe in Excellence, Integrity,
Inclusiveness, Social Responsibility
and Innovation. Our aim is to be
the leading university in the world,
in terms of Innovative Education,
Impactful Research, International
Outreach and Community
Engagement.







Our Brandmark

Design Approach

This guide has been created to bring
the university’s visual communications
personality to life. It defines its
primary elements and provides an
outline on how best to utilize them

for different functions. This will help

in representing the various colleges
and entities within the University with
greater consistency to the outside
world. The following details, will

aid in expressing our brand, while
maintaining a united, unique and
exclusive nature of Ajman University.
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Our Brandmark

Logo

Our logo consists of full solid colors;
all orange, blue, yellow, white and
black — with black text.

Mostly this fullcolor version of the logo
should be used whenever possible.
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Our Brandmark / Logo

Logo Variations

There are two variations of our

brandmark.

7
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1. Primary

The primary brandmark is used in all scenarios,
offering the best legibility.

Always use the master artworks provided and do
not try to re-create any part of the brandmark.

Uloacd ol
AJMAN UNIVERSITY

SV

2. Secondary

The Secondary brandmark is used for instances
in which the primary logo is not applicable due
to legibility issues.

Always use the master artworks provided and do
not try to re-create any part of the brandmark.

AN [///

The secondary logo may be used on giveaways U 0— e
or for secondary branding elements. AJMAN UNIVERSITY
3. lcon*

The icon is used in limited scenarios. It's used

when the primary or secondary brandmark

versions do not offer enough legibility or for

design aesthetic purposes.

*Note: 3. Icon” are to only be used with written
approval from the Marketing Department.



Our Brandmark / Logo

Primary Logo -
Clear Space and
Size

AU Brand Guidelines

Ul o"\cCl_sLol_‘\'

7A

_____________________________________________________________________
L}

YT

AJMAN UNIVERSITY -

1.75A

Minimum Size

To ensure legibility in print media, the logo may
not be reproduced in less than the following
size:

3.1cm

Ul—oacl 2ol
AJMAN UNIVERSITY]|

1cm

The clear, uncluttered space surrounding the
logo maintains the mark’s integrity, impact and
legibility.

When scaling (increasing or decreasing) the
word mark, ensure that the shift key is used to
maintain its original proportion.



Our Brandmark / Logo

Secondary Logo -
The clear, uncluttered space surrounding the logo When scaling (increasing or decreasing) the word mark, ensure
Clea r S pa Ce a n d maintains the mark’s integrity, impact and legibility. that the shift key is used to maintain its original proportion.

Size

__________________________________

_________________________________________________________________________

U °—= ‘q—u‘—" Uloaci gola -
- AJMAN UNIVERSITY.. ' AJMAN UNIVERSITY -

2cm
Minimum Size
To ensure legibility in print media, the logo may not be reproduced in less 1.8cm
than the following size: Uloacd sola
___ |AJMANUNIVERSITY|
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Our Brandmark / Logo

Colour Versions
Full color logo Full color logo (preferred
(preferred version) ULoac Cl_sLolA version). For use on White
=N\ backgrounds.
AJMAN UNIVERSITY
AJMAN UNIVERSITY

Black and white logo. For
use in those instances in

Black logo Ol < ol which full color printing is
(exceptional use) : . not available or where poor
AJMAN UNIVERSITY _ . print quality may affect the
Uloacd =ola integrity of the logo.
AJMAN UNIVERSITY

The reverse white
brandmark should be
used on dark backgrounds

White logo . .
w where the full colour

(exceptional use)

AJMAN UNIVERSITY ’ version has limited to
w no visibility and on dark

AJMAN UNIVERSITY photographic backgrounds.
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Our Brandmark / Logo

Only use the approved and unaltered versions of the university>s logo. Any changes to the logo as per
I n Co rreCt Usa g e the below examples is unacceptable.

X ULoaacad =ola X X o i mola
2 AJMAN UNIVERSITY 2T 2P/ AJMAN UNIVERSITY

Do not alter the proportions of the logo. Do not alter the proportions of the logo. Do not distort the logo.

. : AJMAN UNIVERSITY
AJMAN UNIVERSITY

AJMAN UNIVERSITY

X

A

Do not remove any element of the logo. Do not alter the position of the logo elements. Do not use any filters or effects on the logo.

. . AJMAN UNIVERSITY
Ulosoecdosls OFFICE OF STUDENT AFFAIRS
AIJMAN UNIVERSITY

Do not outline the logo.

Do not any text or graphics on top of the logo.
Do not change any colors of the logo.

Do not place the logo on colored backgrounds.
Do not place the logo directly on imagery.
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Our Brandmark

Color palette

The logo consists of 4 colors as listed
below.

@ AU Brand Guidelines

PRIMARY COLORS
Primary colors, as the official university colors, should appear as
the most used colors. Primary colors should not be altered.

Pantone Pantone

C:2 M:44 Y:100 K:0 C:70 M:15Y:0 K:0 C:5 M:20Y:100 K:0 C:0M:0Y:0 K:100
R:242 G:159 B:0 R:57 G:169 B:220 R:246 G:201 B:0 R:0 G:0 B:0
HEX:#F29F00 HEX:#39A9DC HEX:#F6C900 HEX:#000000




Our Brandmark / Color Palette

College colors

College of Engineering and ::4 go R 243 College of Architecture, ::4 go R 109
Information Technology Yy 100 | & 199 Art and Design Yy 100 | & 157
B 22 B 49
K 0 e K25
These colors were chosen to form a
: C O
harmonious palette. College of Business M 73 | R 242 College of Mass C 9% I R 13
. . G 105 ... M 51
Administration Y 97 | B 38 Communication y 33 | 6 101
The.y work well together, but good pantone 165 ¢ TRLSRY e B ORE B 125
design sense should be used to
evaluate when color pairings, due to e 10
improper contrast, hue, brightness or ~ College of Humanities M 95 R 140 _ c 98 R 22
imilari and Sciences Y 75 G 37 College of Dentistry M 80 6 78
similarity, shall detract a layout. B 52 Y 2
Pantone 202 C K 29 B 159
gy K O
C 40
R 140 cC O
College of Law Mol G 110 College of Pharmacy and M 0 R 157
o B 75 Health Sciences Y O G 159
Pantone 873 C K 18 B 162
Pantone 422 C K 45
C 100
. . R O
College of Medicine M 0 G 174
Y O
B 239
Pantone 801 C K 0
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Primary Typeface

The main font, DIN, should be used for
the majority of print projects.

DIN is suitable for large blocks of text
as well as titles. DIN, with its many
weights, provides the university with a
contemporary and flexible typeface.

Brand Guidelines

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
12345678901@£ %" &*(){}

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@E%" &*(){}

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!'@E£% " &*(){}

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890'@£% M &*(){}

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890! @£/ &*(){}

A
A

O & v O




Our Brandmark / Typography

Digital (English)

Secondary Typeface

Calibri is the preferred typeface on

all AU materials. When DIN is not
available, the secondary typeface
chosen to convey the AU identity is the
typeface Calibr.

This typeface is available in two
different weights: regular and bold.

It is advisable to use this font in online
and electronic media. This font has
been chosen as a secondary typeface
because it is clearly legible, both on
printed and digital materials, and
because it is a default font available on
most devices.

15) AU Brand Guidelines

Calibri Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890!@£%"&*(){}

Calibri Bold

ABCDEFGHUUKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890! @£%"&*(){}




Our Brandmark / Typography

Print (Arabic)

Primary Typeface

The main font, GE SS, should be used
for the majority of print projects. It is
suitable for large blocks of text as well
as titles.

With its many weights, it provides the
university with a contemporary and
flexible typeface that works well with
the English font choices.

16) AU Brand Guidelines

GE SS UltraLight

Su gl euyrddshejonaeul
Eh pigu
IFPE0IVAY

GE SS Light

UWigwrvepwupddghejgaseul
Ehupiguyu
IMPEOTIVAQ

GE SS Light ltalic

Vg egypldghbhajgmagul
Erh parpgvaw
ATPESIV NS

GE SS Medium

JdwdeEgwypddghajomagul
Ehyadadvuyn
IMPECTIVAY

GE SS Bold

Jduwedeywyupddghajomagul
EByYUa Aad G yi
IFPECIVAQ

A A A



Our Brandmark / Typography

Digital (Arabic) Tahoma Regular pdewupddsbeisnseyu .
tbwisgooyw,d
+1YYZ071VAQ
Secondary Typeface _ .
Tahoma is the preferred typeface on Tahoma Bold Sgywupddsbeg,,sargJl

all AU materials. When DIN is not Ebuodewugyv,) Yy
available, the secondary typeface «YTYSo1VAQ

chosen to convey the AU identity is the
typeface Tahoma.

This typeface is available in two
different weights: regular and bold.

It is advisable to use this font in online
and electronic media. This font has
been chosen as a secondary typeface
because it is clearly legible, both on
printed and digital materials, and
because it is a default font available on
most devices.

17) AU Brand Guidelines



Our Brandmark

- For document layouts, we have developed a consistent yet flexible grid for placement of titles, sub titles and graphic elements to be used on all Ajman
The grld University communications.

The AU grid is comprised of 3 main columns—each being equal to the width of the AU logo. Gutters (internal margins) are based on an X' value , ‘X’
being equal to the space between the AU typography and Circle in the AU logo.

Page margins are equal to the width the shape of the fort in the AU logo.

UL oacd 2ol
iAJMAN UNIVERSITY

N\
N ,//

X X

‘X' is equal to the distance between the AU typography and Circle.

18) AU Brand Guidelines



Our Brandmark

.- . The AU logo should only ever appear in one of two fixed positions on For outdoor advertising applications—the logo should be used its fixed
Log O POSItIO n I n g brand communications: In two locations position at the top right or left hand corner of the given
f t.
For stationery and documentation—the logo should only ever appear in orma

its fixed position at the top in the middle of the given format.

Stationery and documentation Outdoor advertising

AJMAN UNIVERSITY]

Uloacl 2ol ' Uloacd =ola Uloacd 2ol
AJMAN UNIVERSITY| AJMAN UNIVERSITY
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Our Brandmark

Logo lockups

|
|
C 0 l le g es Q Uloacd sola ol =llgulul—willa s _: Uloacl =ola gl =llg wlyil sl 1a
<> AJMAN UNIVERSITY College of Humanities and Sciences - | \\\I/// AJMAN UNIVERSITY College of Humanities and Sciences
|
|
Uloacd 2ola Jlo NESNEN |4
The use of the Col_lege name is always > AJMAN UNIVERSITY College of Business Administration
accompanied by the main AU logo.
Uloacl =ola ol Ml 14
As per the gwdelmes indicated below, 2%/ AJMAN UNIVERSITY College of Mass Communication
the AU logo is placed on the upper left
corner and the college name is placed m Uloacd =ola ool allay1s
. . . 20N AJMAN UNIVERSITY College of Law
facing it on the upper right corner.
Uloacl =ola ot onilggiallgs)le _llay  J4
AN AJMAN UNIVERSITY College of Architecture, Art and Design
Uloaci 2ola @l og J2olll_nglgi ASgd waimllay 14
I AJMAN UNIVERSITY College of Engineering and Information Technology
Uloacld =2ola & ~nllog Iollga Jaynllay  J4
AN AJMAN UNIVERSITY College of Pharmacy and Health Sciences
Uloact 2ola ol wlluh ey s
. AJMAN UNIVERSITY College of Dentistry
Colleges name in Primary fonts: Uloacd =ola e bllay s
Arabic: GE SS A AJMAN UNIVERSITY College of Medicine

English: DIN

20) AU Brand Guidelines



Our Brandmark / Logo lockups

Departments and
Units

-
|
|

Uloacd 2ola Office of Student Life aull_lall ol )l i o _: ULoacl 2ola Office of Student Life aull_kllslall o

2N AJMAN UNIVERSITY Unit of Athletics wualyll bLinill 63 a9 I \\|// AJMAN UNlVERSlTY Unit of Athletics g\.ﬁ':LJ)Jl bliiléaag

Office of Student Life aul__nlisbaJlui4o

Unit of Athletics Gl bliiidl 61 g

Departments and Units name in Primary fonts:
Arabic: GE SS
English: DIN

21) AU Brand Guidelines



Our Brandmark

Tagline

Graphic styles have been created

to add a distinctive and elegant

look to Ajman University rebrand
theme. It also expresses two of the
University’s main values, integrity and
inclusiveness.

Interlocking and complementary
circuits represent collaboration and
unity, reinforcing the University’s
core values of inclusion and diversity.
Circles are spread to convey AU’s
continuous growth and prosperity.

The circles are consistent and
sturdy, representing reliability and
commitment.

@ AU Brand Guidelines
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Our Brandmark

The following pages illustrate the rules that define proper use of the AU circular pattern.

Th e AU CI rcu la r The following rules: Position, Orientation and Scale and Line Weight, and Colors need to be applied consistently across an entire design whether it's a

single item or multi-page collateral.
Pattern

X /
A
— N/

DIVERSITY IS/
OUR MOTTO

Position

The pattern must be used sparingly
to reinforce the brand. It should

-

: : -
never distract from the messaging or
primary visual(s). The pattern should
never occupy more than 30% of the /
total surface area. ////
If the circular appears in multiple /
places across the same surface it "y

_ _ _ Do not overuse the pattern. Do not position the pattern over any
must remain on the same grid with messaging.
uniform spacing.
The pattern must not be positioned
over any messaging.
OURMOTTO — 7
Use the pattern sparingly on less than 30% of the total surface area. keep the pattern between all messaging.

Maintain the same grid with uniform spacing.

23) AU Brand Guidelines



Our Brandmark / The AU Circular Pattern

Scale and Line
Weight

Maintain the ratio

of the width of
keep the circular pattern shapes size of the circular in the AU Logo the circular to
that appears within the same design. the line weight.

oY (O

Do not use a line weight that is not the correct ratio to the Circle
width.

Do not make the Circle smaller or larger than the
acceptable range.

@ AU Brand Guidelines



Our Brandmark

Photography Style

On-brand photography has the

following characteristics:

e Shows emotion

e Interesting perspective

e Engaging

e |ifestyle

e Showcases brand personality:
open, affirming, real, purposeful,
engaging, transformational,
adventurous, smart

e Representative of community

Avoid photography that is:
o Stiff

e Staged

e Overly lighted so

e that it looks fake

@ AU Brand Guidelines




Marketing
Resources




Uboacd =ola
AJMAN UNIVERSITY

Uloacd =ola
% AJMAN UNIVERSITY

Make QS World University B e ns v
: 2 RANKINGS

RANKINGS HAPPEN HAPPEN




Marketing Resources

) Uloncd sola
Uy AJMAN UNIVERSITY

TOP 750
in the world

O @@@0@ fajmanuniversity

Standing Banner

Following are examples using the
template for standing banners
(also called “standees” or “pull-up
banners”).

Uboacd 2oln
2%l AJMAN UNIVERSITY

TOP 750
In the world

OG)@ @O@ fajmanuniversity




Marketing'Regourc_es "/ Banners and Backdrop.s

, ' e Large banners allow the branding of

La rge Ba n ner entire walls and are ideal for outdoor
' event.spaces to bring strong attention
to the brand.

oot d_s=ol=2

| oo AJMAN UNIVERSITY

AU Brand Guidelines



Marketing Resources / Banners and Backdrops

Repeating Pattern
Backdrops

Backdrops provide an opportunity for
greater media coverage during various
types of events.

When space or line-of-sight is at a
premium a backdrop with a repeating
logo pattern ensures the greatest
visibility.

The standard repeating backdrop of
the AU Logo.

AU Brand Guidelines

Uloacd 2ola
AJMAN UNIVERSITY

Uloacd eola

Uloacd =ola ( ) Uoscd=ola ) Uoacdsos
AJMAN UNIVERSITY AJMAN UNIVERSITY AJMAN UNIVERSITY

.,._“q__q .‘_xq_._q .‘_xq_._q .‘_xq_._q .‘_xq_._q .‘_xq_._q
28 imeersr () immaeersr () iomeerer () iomoeerer () iomeerery () Komimeverery

Oloacd sola Oloacd aola
AJMAN UNIVERSITY L) AmanuersITY




Marketing Resources / Banners and Backdrops

ALSHIANINN NVWIY

ALISTYANINN NVWIY

T\ pI T o \N

Flag Banners

@ AU Brand Guidelines



Marketing Resources

Brochure
(main brochure)

@ AU Brand Guidelines



Marketing Resources / Brochure

Colleges Brochure

@ AU Brand Guidelines



Stationery

Size: A4 (210 x 297 mm)

Font: English Typed letters should be set in 9-point size and leading (10 line spacing), DIN regular,
left aligned.

Start Position: The address line starts 55 mm from the top as shown on the sample. Specific
contact details in this section can be added, if necessary.

Salutation: The salutation starts 14 mm from the top as shown on the sample. The body of the
letter begins one clear line space below the salutation.

o},c\/’-‘ Paragraph Spacing: Paragraphs should be separated by one clear line space, with no indentations.

0 0\ Uloac d_<ola
ﬁ,é. AJMAN UNIVERSITY

Date 00.00.0000
Addressee

Company

First line of address
Second line of address
Thirda line of address

Dear Mr. John,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Etiam volutpat lobortis nisl. Aliquam auctor, ligula sed
ultrices semper, est eros feugiat pede, ac congue neque lacus at metus. Pellentesque nec turpis at eros posuere,
aliquet. Donec enim risus, mattis in, tincidunt nec, congue in, orci. Donec ultrices neque quis sapien. Phasellus

acmi nec neque tristique viverra. Pellentesque eros.

Fusce eu nibh porta enim condimentum vulputate. Integer tortor. Curabitur pulvinar, velit nec tincidunt consec-
tetuer, est massa mollis metus, ac fringilla magna odio at lorem. Vivamus odio, rhoncus non, malesuada eget,

FO r th e un ive rs I ty's 0 i C I a L stat I one ry' faucibus tincidunt, quarn. Phasellus acmi nec neque tristique viverra. Pellentesque eros. Fusce eu nibh porta

enim condimentum vulputate. Integer tortor.
Curabitur pulvinar, velit nec tincidunt consectetuer, est massa mollis metus, ac fringilla magna odio at lorem.
- . - Vivamus odio, rhoncus non, malesuada eget, faucibus tincidunt, quam.Donec mollis bibendum turpis. Etiam
e e OW e a I S e p I C e re q u I re ante justo, sagittis eget, ullamcorper quis, iaculis id, urna. consectetuer pharetra.
Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Etiam volutpat lobortis nisl. Aliquam auctor, ligula sed

ultrices semper, est eros feugiat pede, ac congue neque lacus at metus. Pellentesque nec turpis at eros posuere
aliquet. Donec enim risus, mattis in, tincidunt nec, congue in, orci. Donec ultrices neque quis sapien. Integer

I n fo rm a t I 0 n n e e d e d a S g u I d e l_I n e S 0 n tortor. Curabitur pulvinar, velit nec tincidunt consectetuer, est massa mollis metus, ac fringilla magna odio at
lorem. Vivamus odio, rhoncus non, malesuada eget, faucibus tincidunt, quam.

. . . Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Etiam volutpat lobortis nisl. Aliquam auctor, ligula sed

u Sa g e Of b ra n d I n g a n d d I re Ct I O n S fo r ultrices semper, est eros feugiat pede, ac congue neque lacus at metus. Pellentesque nec turpis at eros posuere
aliquet. Donec enim risus, mattis in, tincidunt nec, congue in, orci. Donec ultrices neque quis sapien. Phasellus
acmi nec neque tristique viverra. Pellentesque eros. Fusce eu nibh porta enim tincidunt, quam. aliquet. Donec

tristique viverra. Pellentesque eros. Fusce eu nibh porta enim condimentum vulputate. Integer tortor. Curabitur

CO n St r.u Ctl n g layo u tS . rhoncus non, malesuada eget, faucibus tincidunt, quam.
The office will be held accountable

for the design and production of
custom letterheads, DL envelopes and
business cards.

P.0. Box: 346, Ajman, UAE | TOLL FREE 800 2878

+971 6748 2222 +971 6 743 8888 inquiry@ajman.ac.ae wwww.ajman.ac.ae
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Marketing Resources / Stationery

Notebooks

4/ 4Brand Guidelines



Marketing Resources / Stationery

Envelopes

The below colored envelopes are to be
used for all external communications
of the university.

DL Envelope
Size: Overall dimensions 220 x 110 mm

A5 Envelope
Size: Overall dimensions 250 x 180 mm

A4 Envelope
Size: Overall dimensions 230 x 330 mm

A4+ Envelope
Size: Overall dimensions 250 x 350 mm

A3 Envelope
Size: Overall dimensions 308 x 408 mm

AU Brand Guidelines




Stationery
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Marketing Resources / Stationery

Business Cards

AU Brand Guidelines



Marketing Resources

Promotional Items
and Gifts

AJMAN UNIVERSITY

MAKE IT
HAPPEN

=

AU Brand Guidelines



Marketing Resources / Promotional Items and Gifts
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Marketing Resources

Digital Applications
Powerpoint
Template

Establishing a consistent impression
with our audiences is an essential
part of the Ajman University brand.
PowerPoint presentations are a huge
part of this.

Whether you're giving a lecture to a
class of students or you're sharing
your ideas with an organization

or business, using the templates

provided in this guide will allow you to

communicate in an appropriate and

impactful manner. The following pages

will give you the tools you need to
create effective presentations.

When creating your AU presentations,

use only the official AU PowerPoint
template. The template can be
downloaded by visiting https://www.
ajman.ac.ae/en/omc/downloads.

Title Slides

These slides should always feature the primary university mark and presentation title. If necessary,

a subhead for the title and presentation date may also be added.

Uloacd =ola
AJMAN UNIVERSITY

PRESENTATION TITLE

SUBHEAD INFORMATION

December 1,2021

@ AU Brand Guidelines

Uloacd 2ol
AJMAN UNIVERSITY

PRESENTATION TITLE
SUBHEAD INFORMATION

December 1,2021

PRESENTATION
TITLE

Uloacd =ola
AJMAN UNIVERSITY

Uloacd 2ola
AJMAN UNIVERSITY

PRESENTATION TITLE




Marketing Resources / Digital Applications

Powerpoint
Template

@ AU Brand Guidelines

Divider Slides

Our presentation template includes a variety of divider slides for breaking up content into concise
sections for your presentation. These slides range from text only, to slides with copy and images.
You can choose either to use one style or a range of different dividers throughout your presentation.

4™\ s
WY AmanuNveRsITY

SECTION DIVIDER

SECTION DIVIDER

SECTION DIVIDER

SECTION DIVIDER

Uloacd =ola
AJMAN UNIVERSITY




Marketing Resources / Digital Applications

Various Slides

Powerpoint o _ _ .
Also included in our presentation template are slides for more specific applications. Things such as

T l meeting agendas, quotes, and example charts are all outlined. For charts or infographics, you can
e m p ate utilize our accent colors as listed in the Logos Section of this guide.

AGENDA Heading here

. Text here text here text here text here text here text
Topic 1 heretext here.

Topic 2 Text here text here text here text here text here text
heretext here text here text here text here text here text
. heretext here text here text here text here text here text
Topic 3

heretext here text here text here text here text here text
. heretext here.

Topic 4
Text here text here text here text here text here text
heretext here text here text here text here text here text
heretext here text here text here text here

¥ J L
Q) s A PR 0 s
AIMAN UNIERSITY = \// P - < AIMAN UNNERSITY
) ) ]/
[ ‘

Heading here

Text here text here text here text here text here text E : 777777 :’””7?”"": 777777 : 777777 :777777:777777?777777: 777777 : 777777 :’”"T’””
heretext here. ! ! ! ! ! ! ! ! ! ! ! !
25 T oo I EEREh EEb bt e R EEEES G R - i
Text here text here text here text here text here text T T T T T T | | | | |
heretext here text here text here text here text here text 1 1 1 1 : 1 1 1 I I I |
heretext here text here text here text here text here text 20 F----- R L Ry AN N ——. T [R—
heretext here text here text here text here text here text : : : : d ' i i i i i i
heretext here.
LT B A s e e e s
Text here text here text here text here text here text
heretext here text here text here text here text here text
heretext here text here text here text here L B P s s A Ry Ml Sty Attt e et Mttt B
LI it T e S \\
/T
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
ol A mola Ulo-asd aola //
AMANUNNERSITY AIMANUNNERSITY
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Marketing Resources / Digital Applications

Email Signature

B Send ) Attach ~ @ Encrypt [i] Discard

Name

Job Title
Department

T: +97123456789

www.ajman.ac.ae

Uloaci =ola
AJMAN UNIVERSITY

(555, (#30) #8)

gt
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Certificates

Certificates

@ AU Brand Guidelines



Campus Signage

Campus Signage

D
A

I I
= -

College of Mass Communication College of Business Administration
olelldds Jlo<hl 8)la] dyla

While we want to maintain the unique Continuing Education Center (CEC)
characteristics of Ajman University's rolusoll @pleil j430
campus, it's still imperative that all
campus signage adhere to the AU
Brand Standards. These standards
have been created to assist architects,
facilities personnel, communications
directors, and sign developers in the
sign-making process.
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College of Business
Administration

CONSISTENCY

When installing signage (Wall or glass stickers] to new and existing
buildings on campus, be sure to adhere to the AU brand typefaces and
colors to ensure consistency across different building on our campus.
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Vehicle sticker

Features a more robust design encompassing each side of the vehicle, as well as the back side. The AU logo placed in the center. This ensures the mark
doesn’t split in an undesired way when the doors open. Circular appears elements accent the vehicle over the rear wheel arch and blend around the
rear windows. Social media icon, website and the toll-free phone are placed on the driver’'s door and the opposite side as well as on the back side.
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